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-

spent on email marketing. 
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accomplish the marketing objective. 
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 » Reach your subscribers with the latest in business  
information.

 
 

 » Provide useful information  

 

 » Keep the content short and succinct. -
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How to Engage Timeline

G  
markets  

campaigns

7% increase in sales 

O Establish new ven-

A - -
ers

L social channels
Drive more visitors 

 

social networking 
sites

8



 
 

 

 

 

 

-
ing  

with timeline.

9



 
 

Day 1:  Gather relevant 
topics to send 

newsletter.  

Day 2:  Create an idea re-
pository to store the latest 

other stories.  

Day 3:  Design an email 
template  
newsletter. 

Day 4: Prepare a creative 
copy

content.  

Day 5:  Test your cam-
paign

campaign.  

Day 6:  Select a suit-
able campaign-sending 
platform

to improve the response.  

Day 7: Roll out 
-

letter/email 
campaign to 

*�e numbering of days are symbolic. End-to-end campaign implementations take anywhere between 1-2 months

10



 

 

11



info@spanglobalservices.com
www.spanglobalservices.com

877-837-4884

https://plus.google.com/+Spanglobalservices https://twitter.com/spanglobal https://www.linkedin.com/company/span-global-services https://www.facebook.com/spanglobalservices
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